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Policy context
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Adverse effect of loneliness on health &
wellbeing

Significant prevalence of loneliness amongst
older people

COVID-19 pandemic exacerbated social 
isolation



‘Hello Again World’
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Government multi-media campaign to combat loneliness &
isolation among older people

Aim: to encourage people aged 65+ to increase social 
connectivity

March 2023: advertisements on TV, radio & social media

PR campaign



TV advertisement
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Older man pottering around the house, bored. 

Says goodbye to the telly and gets ready to go out.

Greeted by excited friend, says ‘Hello Again World’
‘Reconnection with others is good for everyone’s 

health’

TV Ads: 40 & 30 Sec
Languages:English & Irish
VOs: Older male VO with Dublin 
accent. Female friend. Female 
announcer to contrast. 
Tone:Measured and reflective 
with positive upbeat ending
Music: Our track
Timing: Wed 1st Mar –Sun 2nd Apr



Radio advertisement
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Radio Ad: 30 Sec
Languages: English & Irish
VOs: Older male VO with Dublin accent, 
as per TV ad. Female announcer to 
contrast. 
Tone: Friendly & reflective.  
Conversational. Not preachy.
Positive & upbeat ending, as per TV ad. 
Music: Our track



Facebook advertisement
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Facebook ad: 15-second version of TV 
ad
Languages: English & Irish



Thank you

www.gov.ie/health

abigail_chantler@health.gov.ie

http://www.gov.ie/health
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