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Walking — what is it?
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Walking is an .

outdoor mobility



Urban environment
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Impact walking experience

Five
Senses

1. Emotions

2. Perception
of time
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Environmental influence on emotions

S!tress

e o P

el T
:

¥

e e "
e b -




Environmental influence on walking distance

Variation distance
perception 30%

No «soft factor»!
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Urban design principle 1

Variation!
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Urban design principle 2
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Environments in human scale
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The urban environment
influences

\ 1. if we Walk Modal split
!% 2. how far we walk
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Walking & Public Transport
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O Public transport: one journey - four trips

Home
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Trip legs

G NTNU

Helge Hillnhutter



O How do travellers arrive at stops and stations??

Car 3% Bike 4%~ o7

Bike 5%

Walking 86% Walking 91%

Total In cities
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O Travel time from door to door:
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Walking
Cycling

driving
Waiting

Transfer



O What do you remember from a journey?

70%

outdoors” as
pedestrian
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investments afmory of a public
’J agrt journey

50% 7
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Good conditions for walking...

potential for public transport



Acceptable walking distances
vary...
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Potential

How to achieve
this effect?
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Conclusion
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o Urban environment:
Sie
Conclusion peh
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Modal split
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Linking urban quarters

Walking for public A
transport ... and

public transport for

walking ‘%
Access Travel time Memory
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Promoting walking & public transport together:
Synergy effect

0023

1. More effective reduce of car driving
2. Higher return from public transport investments!
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transport
O‘LO Outdoor mobility
a Car Urban environment critical factor . , 7
to reduce car driving! | s
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